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Incoming student mobility
Name of UNIOS University Unit: Faculty of Economics in Osijek
COURSES OFFERED IN FOREIGN LANGUAGE 
FOR ERASMUS+ INDIVIDUAL INCOMING STUDENTS 
	Department or Chair within the UNIOS Unit 
	Department of Marketing


	Study program 
	Graduate study in Marketing


	Study level
	Graduate 


	Course title
	Pricing strategies

	Course code (if any)
	ECN02-057

	Language of instruction
	English 

	Brief course description

	· Fundamentals of pricing – definition of price and pricing, the role and importance of price in a company, price elasticity

· Pricing factors and methods – costs, competition, consumers, cost-based pricing methods, market-based pricing methods

· Consumers' price perception – perceived value, willingness to purchase, reference prices, price sensitivity 

· Pricing strategies – price level, quality tiers, market structure, skimming pricing, penetration prices, neutral prices

· Price segmentation – price discrimination, theory of price segmentation, various types of price segmentation, various types of price segmentation, communication of price segmentation 

· Pricing of multiple products – product mix, product lines, price bundling

· Pricing throughout the product life cycle (PLC) – PLC stages, competition, product differentiation

· Pricing in distribution channels (DC) and wholesale – decision on DC, price control in the DC, relationships among DC members, mark-up calculation

· Retail pricing – mark-up calculation, Every day low prices, High-low pricing, key value categories, key value items, loss leaders, price promotions, price image

· Multichannel pricing – technology, challenges, omnichannel retail, multichannel consumers

· International pricing – globalization, export pricing, Incoterms, market-specific factors

· Ethical and legal restrictions on pricing – laws, predatory pricing, price fixing

	Form of teaching
	Lectures, case studies

	Form of assessment
	Written (two mid-term exams, case study analysis, possible oral exam)

	Number of ECTS
	4

	Class hours per week
	2

	Minimum number of students
	-

	Period of realization 
	Summer semester

	Lecturer
	Jelena Franjković
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